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[bookmark: _GoBack]Apple became successful by changing its brand and marketing strategy. Apple had around 23 competitors’ agencies and decided to fire them all land hence blew up and hired chiat day. They did a brand and marketing campaign by making their customers know who Apples and what is it that they stood for and where they fit in the world and hence they did it better than anybody else. Apples believed in people with passion who can change the world for the better. Apples went back to core values and change things and hence apple was placed in a different place. They employ products and distribution strategies which made them outdo their competitors’ agencies. Branding is the promising made and known for keeping the customers by trying to influence them. Apple used all the principles and low integrity in branding their products like specialization. Specialization ensured that apple’s products are different from that of other competitors making them outdo their competitors. Other laws of integrity that they used include leadership, distinctive, and visibility all these lead to the success of Apple.
